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TOPLAM KALITE YONETIMI ILKELERINE HALKLA ILISKILER PENCERESINDEN BAKIS

OZET
Halkla iliskiler ve toplam kalite yonetimi, uygulanacak
faaliyetlerinin kalitelendirilmesiyle 1ilgili ayni noktada bulusmakta
ve kalitenin artirilmasi ve iyilestirilmesi konularinda birbirlerini
desteklemektedirler. Bu dodrultuda toplam kalite ydnetimi anlayisinin
ve ilkelerinin halkla iliskiler icin de bir gereklilik oldugu ve bu
gereklilikten hareketle Dbu ilkelerin halkla iliskilere uyarlanmaya
calisilmasi, halkla iliskilerde kalite artirilmasinin Onemini ortaya
koymaktadir. Bu c¢alismada, halkla iliskilerde kalite anlayisina toplam
kalite yonetimi ilkeleri acisindan bakilmakta ve halkla iliskilerin
toplam kalite yonetimi anlayisini icinde yasatmasinin 6dnemine
dedinilmektedir.
Anahtar Kelimeler: Kalite, Toplam Kalite YOnetimi, Halkla
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THE APPROACH ON PUBLIC RELATIONS FROM THE POINT OF TOTAL QUALITY
MANAGEMENT PRINCIPLES

ABSTRACT
Public relations and total quality management come together and
define the overall quality of public relation the activities and the
two phenoma mutually sustain one another. In this respect total
quality management applications are necessary for public relations and
by this necessity in order to support the quality factor it 1is
important to adapt the total quality management principles into public
relations. In this study the understanding of quality 1in the
discipline of public relations is analyzed in terms of total quality
management principles. By doing so it is aimed at defining the quality
factor in public relations activities giving attention at the total
quality management applications.
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