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YAZILI BASININ SIYASAL LIDER IMAJINA KATKISI

OZET

imaj, bir kisi, kurum, kavram ya da bir nesne hakkinda zihinde
olusan imgeler biitiinidir. Imajin olusmasinda ve deJismesinde siiphesiz
ki iletisimin biytk payi vardir. Bu calismada 59. Hiklimetin
Tirkiye’nin AB 1{yelik slirecinde gazetelerde vyer alan mesajlari
iizerinden, vyazili Dbasinin siyasal lider imajindaki etkisine iliskin
bir analiz yapilmistir. Bununla birlikte siyasal karakterlerin cesitli
bicimlerde Dbasinda yer almasi 1le siyasal 1lider imajinin olusumu
arasinda bir iliskinin olup olmadidi ortaya konulmaya calisilmistir.
Bu amag¢la Tlirkiye ve AB iliskilerinde Onemli olarak kabul edilen bazi
tarihlerde Cumhuriyet, Hirriyet ve Yeni Safak gazetelerine yansiyan
iktidar mensuplarinin mesajlari, arastirmanin nicel 0Olcim birimi
olarak alinmistir. Ele alinan konu basliklarinda her i¢ gazetede de
siklikla mesaji yer alan iktidar mensubunun siyasal lider imaji
iizerinde olumlu katki sagladigdi ongorilmistir.
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CONTRIBUTION OF PRESS TO THE IMAGE OF POLITICAL LEADERSHIP

ABSTARCT

Image 1is a collection of figures related to a person, an
association, a concept or an object. It is a fact that appearance and
modification of the image are highly dependent on communication. The
effectiveness of press on political leadership image is analyzed in
this study with the messages of 59th government about the process of
membership of Turkey in European Union. Also, the relation between the
variable news based on political characters and taking shape of
political leadership image 1s suggested. With this aim, the dates
supposed to be important in the process of membership of Turkey in
European Union which are reflected to the newspapers named Cumhuriyet,
Hirriyet and Yeni Safak, are accepted to be the gquantitative unit of
this study. The message belongs to power which have high frequency on
each three newspaper 1is supposed to have positive contribution on
political leadership image also formed the headlines.
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